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Brussels Rural Development Briefings

A series of meetings on ACP-EU development issues 

Briefing session n° 5: Does Fair Trade contribute to sustainable development? 
16 April 2008

What are the requirements in terms of standards and what does it involve for small-producers in complying with them?
Gelkha Buitrago – Fairtrade Labelling Organization (FLO) 
Executive Summary
Fairtrade Labelling Organizations (FLO) International is a non-profit, multi-stakeholder association involving 23 member organizations (Labelling Initiatives and Producer Networks), traders and external experts. The organization develops and reviews Fairtrade Standards and provides support to Fairtrade Certified Producers by assisting them in gaining and maintaining Fairtrade Certification and capitalizing on market opportunities.
The FLO Fairtrade system is distinct from most development schemes as it empowers and guarantees a better deal to disadvantaged producers. It addresses the injustice of low prices by guaranteeing that producers receive fair terms of trade and fair prices – however unfair the conventional market is. Additionally to the Fairtrade Minimum Price, the Fairtrade Labelling system guarantees a Premium to producer organizations or worker bodies to enable them to invest in social, economic or environmental improvements.
The concept of Fairtrade, however, goes far beyond a simple economic transaction. At the heart of Fairtrade are long term relationships between producers and buyers, enabling producers to strengthen their businesses and diversify their sources of income. Unlike aid, which is dependent on donors, Fairtrade offers a more sustainable solution for farmers, workers, and their families to improve their livelihoods.
In 2006, the Fairtrade system benefited approximately 1.4 million workers, farmers in 57 developing countries in Africa, Asia and Latin America.
Since the aim of FLO International is to improve the position of disadvantaged producers in developing countries, the range of FLO Fairtrade products consists primarily of typical agricultural products. However, manufactured products are becoming important future candidates for Fairtrade certification.
Currently, there are Fairtrade standards for 18 different product categories. The range of Fairtrade products is steadily extending as new product development is a very important issue for the future of Fairtrade. On the producer side, product range extension is important because it allows new producers and workers to join Fairtrade. And for producers of existing products, like coffee, new products create opportunities to diversify production and reduce their dependency on just one crop. On the market side, the demand for expansion of the Fairtrade product range is evident, and for many companies involved in Fairtrade a broad product range is crucial for the economic viability of their involvement. For supermarket chains it makes all the more sense to invest in marketing Fairtrade products when the range of products is significant, as it helps to increase awareness of the Fairtrade Certification Mark and ultimately to raise sales for the benefit of the Fairtrade Producers. The points of reference for Fairtrade Certification are the Fairtrade Standards. These standards are developed by the FLO Standards Committee, in which stakeholders from FLO’s member organizations, producer organizations, traders and external experts participate. 
The Producer Business Unit (PBU) at FLO was set up in 2005 to provide Fairtrade-certified producers all the information they need to strengthen their businesses and seize new market opportunities. PBU officers also offer support and advice to producers facing marketing and export challenges. 
The main challenges for the implementation of the Fairtrade standards are: the compliance with the standards, the costs of certification, to open, maintain and increase markets for Fairtrade producers and the added burden on producers due to a proliferation of ethical schemes, these challenges as well as its possible solutions will be explored during the presentation.
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